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ABSTRACT 

The current development of digital technology provides easier access for various industries, including 

the craft industry, which is beginning to adopt digital transformation in its business processes. 

However, the upcycling-based craft industry still needs to be explored. This industry involves 

repurposing unused materials or items to create products of higher value than their original state. This 

concept aligns with government initiatives related to green industries and the implementation of the 

circular economy. The upcycling-based craft industry faces challenges such as limited raw materials, 

product form exploration, skilled human resources, innovation, and product design development. This 

research analyses the literature on the upcycling-based craft industry, focusing on five main variables: 

Digital Transformation (DT), Circular Economy (CE), Product Design and Innovation (PDI), Sustainable 

Value Creation (SVC), and Upcycling (U). The methodology employs a Systematic Literature Review 

(SLR), sourcing articles indexed in Scopus from the ProQuest and ScienceDirect databases through 

identification, screening, eligibility, and inclusion phases. 

Consequently, 105 articles were selected and analysed using meta-analyses in NVivo 12 Pro based on 

discussion focus and variable relationships within the context of the upcycling-based craft industry. 

The findings of this research reveal that research needs in the context of digital transformation (DT) 

are crucial in advancing upcycling practices. Digital technology integration into the design, production, 

and distribution processes can significantly contribute to promoting sustainable value creation and 

product design innovation. The conclusions of this study identify potential areas for further research 

and fill the knowledge gap related to the potential of digital transformation (DT) within the upcycling-

based craft industry. 

Keywords: digitalisation, crafts, upcycling, transformation, sustainable, information 

ABSTRAK 

Perkembangan teknologi digital saat ini memberikan kemudahan akses bagi berbagai industri, 

termasuk industri kerajinan, yang mulai mengadopsi transformasi digital dalam proses bisnisnya. 

Namun, industri kerajinan berbasis upcycling masih relatif belum banyak dieksplorasi. Industri ini 

melibatkan penggunaan kembali bahan atau barang yang tidak terpakai untuk menciptakan produk 

dengan nilai lebih tinggi daripada keadaan aslinya. Konsep ini sejalan dengan inisiatif pemerintah 

terkait industri hijau dan penerapan ekonomi sirkular. Industri kerajinan berbasis upcycling 

menghadapi tantangan seperti keterbatasan bahan baku, eksplorasi bentuk produk, sumber daya 

manusia yang terampil, inovasi, dan pengembangan desain produk. Penelitian ini menganalisis 
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literatur tentang industri kerajinan berbasis upcycling dengan fokus pada lima variabel utama: 

Transformasi Digital (DT), Ekonomi Sirkular (CE), Desain Produk dan Inovasi (PDI), Penciptaan Nilai 

Berkelanjutan (SVC), dan Upcycling (U). Metodologi yang digunakan adalah Systematic Literature 

Review (SLR), dengan mengambil artikel yang diindeks di Scopus dari database ProQuest dan 

ScienceDirect melalui tahapan identifikasi, penyaringan, kelayakan, dan inklusi. Sebanyak 105 artikel 

dipilih dan dianalisis menggunakan meta-analisis di NVivo 12 Pro berdasarkan fokus diskusi dan 

hubungan variabel dalam konteks industri kerajinan berbasis upcycling. Temuan penelitian ini 

mengungkapkan bahwa kebutuhan penelitian dalam konteks transformasi digital (DT) sangat penting 

dalam memajukan praktik upcycling. Integrasi teknologi digital ke dalam proses desain, produksi, dan 

distribusi dapat memberikan kontribusi signifikan dalam mendorong penciptaan nilai berkelanjutan 

dan inovasi desain produk. Kesimpulan dari penelitian ini mengidentifikasi area potensial untuk 

penelitian lebih lanjut dan mengisi kesenjangan pengetahuan terkait potensi transformasi digital (DT) 

dalam industri kerajinan berbasis upcycling. 

Kata Kunci: digitalisasi, kerajinan, upcycling, transformasi, keberlanjutan, informasi 

INTRODUCTION 
The development of digital technology plays a crucial role across various industrial sectors, including 

the handicraft industry. Research on the application of digital technology in this field has been 

extensively discussed, particularly regarding digital marketing and e-commerce [1]. These 

advancements facilitate the integration of online and offline strategies to enhance market reach and 

operational efficiency. However, systematic studies concerning the implementation of digital 

transformation in the upcycling-based handicraft industry still need to be completed. 

Upcycling transforms waste or unused items into new products with more excellent value than their 

original forms [2]. This concept aligns closely with circular economy initiatives aiming to reduce waste 

and optimise resource utilisation [3]. In Indonesia, circular economy strategies have been adopted in 

the National Industrial Development Master Plan 2015-2035 by Law No. 3 of 2014, which mandates 

the implementation of green industry through circular economy practices [4]. A vital element of the 

circular economy is the application of the 6R principles: reduce, reuse, recycle, recover, redesign, and 

remanufacture [5], which represents an essential approach to creating sustainable value. 

Despite the significant potential of upcycling to support green industry initiatives, upcycling-based 

handicraft industries still face challenges, such as limitations in raw materials [6], [7], [8], [9], [10], the 

exploration of simple forms from raw materials [6], [10], [11], [12], and a lack of human resources (HR) 

with specialised skills for product innovation and design development [6], [7], [11], [12], [13]. 

 Digital transformation is a potential solution to address these challenges. It involves fundamental 

changes in business processes, organisations, and operational models through the adoption of digital 

technologies aimed at creating new value [14], [15], [16], [17]. These technologies have been shown 

to assist in various aspects, such as overcoming raw material limitations [18], driving product design 

innovation [19], and enhancing human resource skills [20]. 

Based on an initial literature review, this study's research question is: To what extent is the application 

of digital transformation related to Sustainable Value Creation, Product Design and Innovation, and 

Circular Economy within the upcycling-based handicraft industry? This study employs a Systematic 
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Literature Review (SLR) methodology, examining articles from indexed databases such as ProQuest 

and ScienceDirect. Following the identification, screening, eligibility, and inclusion stages, 105 articles 

were analysed using NVivo 12 Pro software to explore the interconnections between digital 

transformation, circular economy, product design innovation, and upcycling. The results of this 

analysis are expected to fill the knowledge gap regarding digital transformation in the upcycling-based 

handicraft industry and support broader circular economy implementation. 

In conclusion, this research provides an initial overview of the potential of digital transformation to 

advance upcycling practices in the handicraft industry while identifying opportunities for further 

research related to digital technology's contributions to the green industry and circular economy 

initiatives. 

BACKGROUND 

Circular Economy 

Circular Economy (CE) is a regenerative process involving slowing, closing, and narrowing material and 

energy resource loops and managing waste, emissions, and energy leaks [3]. Its goal is to maintain 

products and materials at their optimal value and function, reduce waste and pollution, and support 

a regenerative economic system [11]. According to [21], CE involves the reuse of products, 

remanufacturing, repair, and more efficient and economical recycling than conventional recycling. 

Furthermore, the United Nations Environment Assembly defines CE as an economic paradigm that 

encourages the reuse, remanufacturing, recycling, or recovery of all products and materials to 

maintain their value and function, emphasising resource preservation during the economic period 

[22]. In the context of integrating CE principles into material flows, end-of-life management based on 

services that consider energy a key element must be efficiently managed to achieve high value through 

proper asset management [23]. 

From the definitions of CE presented above, the Circular Economy (CE) is a regenerative economic 

approach that focuses on slowing, closing, and narrowing material and energy loops within resources, 

including reusing product reuse, remanufacturing, repair, and recycling. The primary goal is to 

optimise function and value to preserve products and materials, focusing on energy efficiency. 

Upcycling 

The definition of upcycling has been commonly used in previous research, but there are two dominant, 

differing perspectives. First, upcycling refers to the reuse of discarded materials to enhance the value 

of those materials [6]. Second, upcycling is defined as transforming waste materials into value-added 

products through unique and creative craft methods [24]. Another definition of upcycling is the 

retrieval and integration of components and materials previously discarded into various products 

within an open-loop cycle [25]. In [2] perspective on the definition of upcycling, there are two main 

approaches. First, the focus is on material recovery to " safely maintain the value and quality of the 

material through improved recycling or remanufacturing." Second, upcycling can also be interpreted 

as creating products with higher value and quality through transforming, reusing, or recreating waste 

or discarded materials/products, whether by companies or individuals. Upcycling can also be 

considered an art or craft that creates beautiful objects. 
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In summary, the consensus on the definition of upcycling is a creative approach to transforming, 

reusing, or recreating waste materials or discarded materials/products through a transformation 

process that integrates components and materials in an open-loop cycle into new products/crafts with 

added value. 

Sustainable Value Creation   

Literature on sustainable value creation begins with the term "sustainability." There are two main 

concepts of Sustainability: strong Sustainability, which suggests that natural resources are 

irreplaceable, and weak Sustainability, which argues that human technological innovation can replace 

them ([26], as cited in [27]. Sustainability can also mean maintaining activities over the long term 

without harming the environment [28]. In the context of sustainable development, the perspective on 

value creation needs to be integrated [28]. Integrating value creation in the context of Sustainability 

can be achieved through innovative business models that use digital technology such as smart 

applications, drones, 3D printing, and collaborative crowdsourcing services to provide added value to 

customers [12]. The paradigm of sustainable value creation (SVC) in the manufacturing sector requires 

the development of technology and innovation at all stages of products, processes, and systems. This 

includes product and process design that considers the long product life and the reuse of materials in 

products [5]. 

Based on the explanations of the definitions and paradigms above, the conclusion for the definition 

of sustainable value creation (SVC) is a concept that involves the process of creating added value 

through technological innovation and business models with an approach to product, process, and 

system design that considers product lifespan and the repeated use of materials in products as an 

effort to sustain value with the application of digital technology. 

Innovation and Product Design 

Innovation refers to developing new technology or combining technologies that meet market 

demands [29]. Research by [30] describes innovation as new product creation, equipment, or services 

introduced to the market. Innovation encompasses conceiving and implementing new ideas, products, 

or processes that provide value to individuals and organisations [31]. This process involves the 

development of new technologies, methods, and business models to meet needs [32]. Innovation can 

be divided into two main aspects: product innovation, which refers to the introduction of new 

technologies or combinations of technologies in the form of commercial products, and process 

innovation, which involves changes in production processes to improve output or efficiency [32]; [29] 

On the other hand, the definition of product design is the process of creating solutions that meet user 

needs and desires. This process involves the integration of technical, business, and aesthetic factors 

and considers production, Sustainability, and other aspects. Product design includes stages such as 

problem identification, concept exploration, solution development, and the efficient and effective 

implementation of products [33]. 

Therefore, this research develops the definition of product design innovation as the process of 

creating new products or improving existing products through a design approach that involves 

problem identification, concept exploration, solution development, and product implementation 

aimed at meeting user needs and desires and providing added value by integrating technical, business, 

aesthetic aspects and considering Sustainability. 
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Digital Transformation  

[14] define digital transformation (DT) as the utilisation of new digital technologies such as social 

media, mobile devices, analytics, and others to enhance core aspects of business, such as improving 

user experiences, optimising operations, or creating new business models. DT can also be described 

as a significant process involving substantial changes within an entity, including its characteristics, 

through integrating information technology, computing systems, communication mechanisms, and 

interconnections [17]. From another perspective, [16] defines digital transformation as an 

organisational transformation process triggered by actions resulting from digital disruption adoption 

driven by technological advancements. Digital transformation refers to fundamental changes in form, 

function, or structure that use digital technology to create new value. More than just technology, DT 

involves a series of updates and strategic changes to create value at various levels within various 

entities. "Entities" here refer to organisations and encompass challenges and needs within ecosystems 

and societies [15]. 

Based on the above definitions, the definition of digital transformation (DT) is the process of adopting 

digital disruption driven by technological advancements, creating fundamental changes in form, 

function, or structure within core business areas such as enhancing user experiences, optimising 

operations, or creating new business models, through modifications to the characteristics of entities, 

including organisations and ecosystems, using information technology, computing systems, 

communication mechanisms, and interconnections to generate new value. 

RESEARCH METHOD  
This study employs the systematic literature review (SLR) method conducted concurrently with 

theoretical analysis to address the research questions related to the discussion of upcycling-based 

craft industries within the context of the variables Digital Transformation (DT), Circular Economy (CE), 

Product Design and Innovation (PDI), Sustainable Value Creation (SVC), and Upcycling (U).  

Identification  

The systematic literature review approach in this research aims to identify the extent of research 

conducted within the scope of upcycling-based craft industries, focusing on aspects such as a) the 

upcycling business's development, b) analysing the sustainable value creation process, c) exploring 

innovation and product design processes; d) identifying factors in digital transformation related to 

innovation and product design. With a focus on the above aspects, this systematic literature review 

provides a more comprehensive insight into upcycling-based craft industries, the sustainable value 

creation process, and the impact of digital transformation on innovation and product design. 

Data Collection 

The search for relevant literature within the scope of upcycling-based craft industries uses more 

specific keywords. Collecting journal data is carried out through two databases, ScienceDirect and 

ProQuest, which contain international journals indexed in Scopus. In the literature search phase on 

both of these platforms, the following search syntax is used: STRING ("code" OR "code") AND ("code" 

OR "code"). This syntax is utilised to retrieve data with specific code combinations and variations. 

Details regarding the STRING data can be found in Table 1 below. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 40 

 

 

 

Table 1. String data for Literature Search 

STRING 

Combine 1  Combine 2 

behaviour, activity, exploration, circular, management OR production, design, process, material 

crafter, artisan, practical, designer OR collaboration, organisation, community, society 

upcycle, upcycling OR Industry, craft, business, enterprise 

sustainable, circularity OR value, creation, development 

product, design, material, process OR innovation, modification, management 

economy, rethink, refuse, reduce, repair,  reuse, refurbish, 

remanufacture, repurpose, recycle,  recover 

OR circular, waste, material Management, 

processing 

digital, digitalisation OR transformation, innovation, ecosystem, technology 

Selection of Studies 

From various search combinations conducted, a total of 549 journal articles were found through two 

databases, ScienceDirect and ProQuest, which contain journals indexed in Scopus. Additionally, from 

an analysis of the reference lists recorded in the selected literature reviews, one additional article [34] 

was added, considering the consistency of the authors in that article and its relevance to the 

subsequent articles [2], [8], [35], [36], [37], [38], [39], [40], [41] and its relevance to the research scope 

in the field of upcycling. 

Data Extraction and Monitoring Progress 

The initial process involved the identification of a total of 550 articles, and through data merging, 270 

duplicate articles were found. Furthermore, 80 articles did not meet the established criteria, for 

instance, because they needed to align with the research scope, as indicated by the article titles. The 

next stage was the screening process of the 200 articles, and through this stage, 55 articles were found 

not to align with the research scope, based on the assessment of the article titles and abstracts (see 

Figure 1).  

 

Figure 1. Systematic Literature Review (SLR) Process Diagram from Identification, Screening, Eligibility, to Included 
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The eligibility stage involved a more in-depth review of 145 full articles, involving a peer-review 

process to ensure that the included journals met the highest standards of scientific study quality. 

Furthermore, 40 other articles were excluded for specific reasons, such as not directly relevant to the 

research topic. Thus, 105 articles were selected for examination in this systematic literature review. 

RESULT AND DISCUSSION 
The research trends within the publications of 105 articles over the past twelve years demonstrate a 

significant increase in discussions related to upcycling, circular economy, Sustainability, design and 

product innovation, craftsmanship, and digital transformation. As shown in Figure 2, 2022 has the 

highest number of relevant articles, totalling 22. This indicates a high level of significance for the scope 

of this research in the context of the forthcoming years. 

 

Figure 2. Trendline of Journal Publications Each Year 

The results of the search from these 105 articles have been categorised based on the number and 

Scopus Quartile ranking, as shown in Table 2. There is 74 per cent of the total articles indexed in Scopus 

and classified in Quartile 1. Furthermore, 16 percent are in Quartile 2, 8 percent in Quartile 3, and 1 

percent in Quartile 4. This mapping reflects that this research field has become a globally significant 

topic and requires further in-depth research in the future. 

Table 2. Publisher and Quartile 

Journal dan (Quartile) Total  

(Q1) Sustainability  26 

(Q1) Energies  4 

(Q1) Journal of Cleaner Production  3 

(Q1) Journal of Open Innovation: Technology, Market, and Complexity  3 

(Q1) Journal of Knowledge Management  2 

(Q1) Business and Information Systems Engineering  2 

(Q3) IOP Conference Series Materials Science and Engineering  3 

(Q1) Craft Research  2 

(Q1) International Journal of Design  2 

(Q1) Resources, Conservation and Recycling  2 

(Q1) Amfiteatru Economic Journal, Asian Economic and Financial Review, Business Horizons, 

Chemical Engineering Journal, Design Science, Ecological Economics, Entrepreneurship 

Theory and Practice, Environmental Science and Pollution Research, Fashion and Textiles, 

Fashion Practice, Foresight and STI Governance, Information Systems Frontiers, Information 

Systems Journal, International Journal of Innovation Science, Journal of American Folklore, 

Journal of Innovation and Entrepreneurship, Journal of Intelligent Manufacturing, Journal of 

Material Cycles & Waste Management, Journal of Small Business & Enterprise Development, 

32* 
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Journal of Sustainable Development of Energy, Water & Environment Systems, Long Range 

Planning, Management Review Quarterly, MIS Quarterly, Production Planning and Control, 

Resources, Revista de Estudios Sociales, Software and Systems Modeling, Sustainability: 

Science, Practice and Policy, Sustainable Production and Consumption, Technological & 

Economic Development of Economy, Technovation, The Journal of Strategic Information 

System, 

(Q2) Communications of the Association for Information Systems  2 

(Q2) Technology Innovation Management Review  2 

(Q2) Archives of Design Research, Cogent Business and Management, Cogent Social Sciences, 

Foresight, Future Internet, Information Systems and eBusiness Management, International 

Journal of Emerging Markets, Journal of Environmental and Public Health, Journal of 

Industrial and Production Engineering, Journal of Industrial Engineering and Management, 

Journal of Information Systems Education, MIT Sloan Management Review, Procedia CIRP,  

13* 

(Q3) International Journal of Mechanical Engineering and Robotics Research  2 

Forest Products Journal, Frontiers in Psychology, Trziste 3* 

(Q4) IOP Conference Series: Earth and Environmental Science  1* 

19th International Conference on Sustainable Innovation - Copenhagen, Denmark 1 

Total 105 

Note: (*) each has one article. 

Exploration of Materials in the Context of Upcycling  

This research has identified 20 reference articles from 105 selected articles after the selection process. 

The main focus of these references is the discussion of upcycling (U). The data processing of reference 

materials was carried out using the NVivo 12 Pro application, applying the STRING technique to 

conduct literature searches. The results of this data processing (Table 3) show a percentage value for 

the 15 most covered articles discussing the topic of upcycling. 

Table 3. Results of References and Percentage Coverage of the Upcycling Code  

No Focus References Coverage 

1 Material Circulation and Designing Process [42] 176 2.18% 

2 Scaling up upcycling - Community event [35] 118 1.79% 

3 Scaling up upcycling businesses –case in the UK [7] 202 1.33% 

4 Upcycling in the Highly Industrialised West [40] 170 1.31% 

5 Closing the Loop through ‘Waste Upcycling [24] 207 1.16% 

6 Factors Influencing Upcycling for UK Makers [37] 295 1.13% 

7 Scaling Up UK Upcycling [36] 201 0.98% 

8 Scaling up UK Fashion Upcycling Businesses [38] 108 0.91% 

9 Reconnecting people and materials [6] 81 0.59% 

10 Exploring the Possible Determinants of Upcycling [34] 33 0.56% 

11 Behaviour Change: The UK Upcycling Case [39] 65 0.55% 

12 Eco-artist and designer through craft upcycling [2] 25 0.54% 

13 Circular fashion: integrating upcycling [43] 60 0.50% 

14 Digital Craft and Upcycling [44] 13 0.30% 

15 Buying Intention of Upcycled Fashion in China [45] 37 0.20% 

Upcycling represents an advanced and reliable system for creating reusable products within a 

sustainable cycle. Research conducted by [42] in Korea resulted in an iterative upcycling design 

process model that drives the subsequent stages in the material cycle after the initial recycling as a 

generation of upcycled products. Material recovery practices emphasise the importance of initial 

design and process innovation in industries to achieve upcyclability and a high level of safety. 
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However, in the commercial aspect of upcycling, the focus needs to be on specific sectors and products 

[2]. For example, the UK's craft industry focuses on upcycling businesses and involves creative 

entrepreneurs and households with smaller-scale production and facilities [7]. Reusing local materials 

involving creative entrepreneurs and households in the material reuse process offers more benefits 

than large-scale circular material flows. The goal is to accelerate circular material flows and reduce 

environmental impacts from transportation, processing, and recycling [6]. 

Material exploration in the context of upcycling is a crucial step toward a more sustainable economy. 

Upcycling presents significant business opportunities in various craft industries. As a form of creative 

Art and craftsmanship, it can maximise the value of existing materials by transforming them into high-

value new products. However, strong innovation is required to explore materials for initial product 

design and develop sophisticated systems to achieve optimal results. 

Concept of Product Circularity within the Circular Economy   

This research identified 20 reference articles from the 105 selected research articles, explicitly 

focusing on the Circular Economy (CE). This selection was made through data code reference analysis 

using the STRING technique for the literature search. The results, highlighting the most significant 

percentage coverage, encompassed 15 articles discussing CE, as shown in Table 4. 

Table 4. Results of References and Percentage Coverage of The Circular Economy Code 

No Title References Coverage 

1 Circular Economy Research in Finland [11] 322 2.16% 

2 Circular Economy Business Models in the SME [46] 415 1.94% 

3 The Circular Economy – A New Sustainability [3] 271 1.47% 

4 Perceptions of circular business models in SMEs [47] 177 1.45% 

5 Circular Economy Innovation - Sustainable [48] 177 1.20% 

6 Collaboration Advances Circularity [49] 262 1.14% 

7 Materials Flow by Integrating Circular Economy [23] 208 1.09% 

8 Circular Objectives and Design Strategies [50] 243 1.02% 

9 Conceptualising the circular economy [51] 208 0.95% 

10 Social Life Cycle Impact of Products [52] 208 0.87% 

11 circular - design practice across industrial design [53] 283 0.87% 

12 Product-Level Circularity Strategies [54] 153 0.82% 

13 Linking Eco-Innovation and Circular Economy [55] 134 0.82% 

14 Product design and business model strategies [56] 132 0.76% 

15 Circular Economy - Concept and Limitations [21] 143 0.69% 

The success of the circular economy is reflected in the three main pillars of sustainable development: 

environmental, economic, and social. The concept of the circular economy needs to adapt to natural 

ecosystem cycles and incorporate them into the economic cycle while maintaining a balanced 

reproductive rate [21]. Potting et al. (2017), as cited in [46], have identified areas where the circular 

business model can be applied by placing specific types of activities in a hierarchy (referring to the 

waste management hierarchy) from the least preferred behaviours in the circular concept to those 

most consistent with the idea. [22], outlines the principles of the circular economy in Indonesia, which 

consist of three main parts within the 9R framework: (1) developing and using products smarter, (2) 

extending the lifespan of products, and (3) deriving benefits from the materials used. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 44 

Product circularity within the circular economy framework represents a crucial approach to 

sustainable development. By emphasising the reuse of local materials, maximising the value of existing 

materials through upcycling, and involving the active participation of the community in the product 

cycle, this concept aims to reduce environmental impact, accelerate the circular material flow, and 

sustain economic growth. Thus, product circularity within the circular economy framework is key in 

addressing sustainability challenges and creating a more sustainable economy. 

Aspects of Product Sustainability Through Sustainable Value Creation  

This research identified 20 reference articles from 105 selected articles, with a focus on discussions 

related to Sustainable Value Creation (SVC). This process was carried out by processing data using the 

code references technique. The results of the percentage coverage of the top 14 articles discussing 

SVC can be seen in Table 5 below. 

Table 5. Results of References and Percentage Coverage of the Sustainable Value Creation 

No Focus 
Reference

s 

Coverag

e 

1 Design Management in the Creation of Sustainable Business [28] 140 1.02% 

2 Creativity for Sustainability [27] 103 0.64% 

3 Closing the Loop through ‘Waste Upcycling’ [24] 95 0.52% 

4 The circular economy and the Green Jobs creation [57] 83 0.49% 

5 Digital Transformation - Business Innovation [12] 161 0.48% 

6 The Circular Economy – A New Sustainability [3] 62 0.45% 

7 Innovation in traditional handicraft - sustainable [58] 102 0.44% 

8 Circular Economy - Concept and Limitations [21] 83 0.44% 

9 Digital Sustainability and Entrepreneurship [59] 114 0.40% 

10 User Strategies - Product Lifetimes - Circular Design [60] 99 0.38% 

11 Cross-cultural collaboration - global value chain [61] 100 0.34% 

12 circular - design practice across industrial design [53] 78 0.25% 

13 Collaboration Advances Circularity [49] 61 0.24% 

14 Explorative Study of Circularity Practices [62] 36 0.20% 

 

Support from business management for Small and Medium Enterprises (SMEs) in adopting sustainable 

and circular business models encourages entrepreneurs to pay attention to issues related to 

Sustainable Development Goals (SDGs). The connection between sustainable development and 

customer value is reflected in the redesign of business models, where sustainable development value 

becomes a value proposition for customers. Sustainable policy standards and the implementation of 

SDGs within companies are also considered value propositions [28]. Meanwhile, mechanisms to 

promote sustainable value creation require the application of the 6R elements (reduce, reuse, recycle, 

recover, redesign, remanufacture) as part of circular economic development [5]. 

In conclusion, regarding product sustainability through sustainable value creation, business 

management support for SMEs in adopting sustainable and circular business models allows 

entrepreneurs to address Sustainable Development Goals and create sustainable value for customers. 

These are important steps in achieving product sustainability and a more sustainable economy overall. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 45 

Innovation and Digitalisation in the Context of Product Design Development   

Data analysis using reference coding methods was used to provide an overview of Product Design and 

Innovation (PDI) in the selected 20 articles in this research. The results of the percentage coverage are 

shown in Table 6 below. 

Table 6. Results of Percentage Coverage of the Product Design and Innovation Code 

N

o 
Focus 

Reference

s 

Coverag

e 

1 Digital Innovation Management [32] 474 2.75% 

2 Digital technology - digital innovation [63] 260 1.88% 

3 Strategy -  digital product and service innovation [20] 182 1.78% 

4 Building innovation and competitiveness [64] 194 1.66% 

5 Theoretical background of innovation [65] 261 1.52% 

6 Innovation in traditional handicraft - sustainable [58] 334 1.43% 

7 Linking Eco-Innovation and Circular Economy [55] 187 1.43% 

8 Sustainability Innovation in the Textile Industry [66] 233 1.43% 

9 User Strategies - Product Lifetimes - Circular Design [60] 298 1.34% 

10 Sustainable Education and Open Innovation [67] 187 1.27% 

11 The digital innovation hub [68] 198 1.08% 

12 Challenges, Open Innovation [18] 187 0.96% 

13 Material Circulation and Designing Process [42] 89 0.90% 

14 Circular Objectives and Design Strategies [50] 225 0.88% 

15 Product design and business model strategies [56] 136 0.79% 

 

In product design development, sustainability factors are closely related to sustainable innovation, 

leading to a circular business model through a product design approach. The results of [56] resulted 

in the creation of a strategic framework aimed at providing guidance for designers and professionals 

in business strategy to transition from a linear economic model to a circular economy. Product design 

within the circular economy concept involves various stakeholders and sectors with diverse definitions 

of goals and strategies, both at the national and international levels, which can limit a shared 

understanding  [50]. Design strategies, especially in the context of the product life cycle, serve as a 

means to achieve circular principles. 

Digital innovation has transformed the paradigm of product design development by introducing 

concepts of Sustainability and circular economy. This has resulted in business model strategies that 

focus on extending the product life cycle and resource reuse. Through a circular design framework, 

industries and designers can plan product lifespans more effectively, understand the interaction 

between business and products in the supply chain, and move toward a more sustainable future. 

Transformation through Digitalization and Technology Implementation  

Data processing using the reference code method with NVivo 12 Pro was used to review "digital 

transformation" (DT) in the 20 selected articles. The results, as shown in Table 7 below, indicate the 

percentage coverage of the top 15 articles discussing DT. 
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Table 7. Results of Percentage Coverage of the Digital Transformation Code 

No Focus References Coverage 

1 Digital Transformation Process [69] 348 2.95% 

2 Embracing Digital Technology [14] 274 2.84% 

3 Digital Disruption [70] 220 2.31% 

4 Capabilities for digital transformation [71] 747 2.24% 

5 Digital technology - digital innovation [63] 394 2.13% 

6 Digital transformation - future research [16] 802 2.00% 

7 Digital Transformation - Business Innovation [12] 367 1.79% 

8 Strategy -  digital product and service innovation [20] 228 1.66% 

9 Digital Strategy in Information Systems [72] 458 1.61% 

10 Understanding Digital Transformation [17] 570 1.38% 

11 Digital Innovation Management [32] 256 1.08% 

12 Digital Technology Entrepreneurship [73] 66 0.68% 

13 The digital innovation hub [68] 76 0.34% 

14 disruptive digital innovation [74] 68 0.32% 

15 Disruptive Technologies [75] 141 0.30% 

 

Digital transformation involves three main aspects: navigating the innovation ecosystem, redesigning 

internal structures, and enhancing digital maturity [71]. Digital technology has fundamentally altered 

the landscape of innovation management, requiring researchers to understand the impact of digital 

elements on the innovation process [32]. Digital technology-driven innovation brings together various 

stakeholders, such as industry players, organisations, and communities, to drive digital 

transformation. The organisation's competencies in digital transformation must be precisely aligned 

with the company's mission, vision, and strategy. This is necessary to achieve the targets management 

sets and ensure digital maturity that supports competitive advantage in the digital era. Transformation 

through digitisation and technology application affects innovation navigation, internal restructuring, 

and digital maturity. Collaboration among stakeholders, especially in the industry, is critical. The ability 

to identify digital gaps and digital development is crucial. Government support in this transformation 

process is essential, and organisation-focused competencies support competitive advantage in the 

digital era. 

This study resulted in a mapping of 105 research articles referencing theoretical foundations and 

previous studies related to various variables, such as the Craft Industry (SMEs), Upcycling (U), 

Sustainable Value Creation (SVC), Product Design and Innovation (PDI), Circular Economy (CE), and 

Digital Transformation (DT). This mapping aims to provide deeper insights into future research needs 

regarding developments, trends, and critical aspects in these fields. The mapping was conducted using 

NVivo 12 Pro, based on the percentage of codes for each topic (U; Uc; CS; Css; SVC; PDIM; CE; DT) as 

variables, with the formula: (number of codes in each variable) / (total number of codes) x 100%. As 

shown in Table 8 below. 

Table 8. The percentage for each discussion topic 

Variable description:  
U  = Upcycling 
UC  = Upcycling Characteristics 
CS = Crafter Stakeholder 

SVC = Sustainable Value 
Creation 
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CSs = Craft-SMEs PDI = Product Design & 
Innovation  
CE = Circular Economy 
DT  = Digital transformations 

N
o

 Topic and Reference Coverage of discussion in percentage 

To
ta

l 

U
 

U c C S C S s S V C
 

P D I C E D T 

1 Circulation Designing Process [42] 19 34 1 0 4 22 13 7 100 

2 Circularity Strategies [54] 0 0 1 1 33 22 39 5 100 

3 Design and manufacturing industry [76] 0 0 4 24 25 10 12 26 100 

4 
Circular Economy SME [77] 

 
0 0 5 9 14 11 50 11 100 

5 Designing for circular fashion [43] 14 27 1 4 4 16 29 5 100 

6 Co-creators in innovation ecosystems [78] 0 0 7 2 20 30 5 35 100 

7 Combining craft and digital practice [79] 0 0 6 19 9 27 7 32 100 

8 Product design and business model [56] 0 22 1 1 13 24 33 6 100 

9 Getting Participatory Design [80] 0 0 33 3 10 18 12 23 100 

10 Creativity, Innovation, Sustainability [81] 0 0 1 1 8 42 8 40 100 

11 Circular Economy Business Models [46] 0 0 1 3 10 17 64 5 100 

12 Creative upcycling [6] 22 0 4 3 8 15 44 4 100 

13 Waste Upcycling [24] 19 30 2 3 9 10 23 4 100 

14 Create a sustainable creative industry [82] 0 0 13 6 14 33 1 32 100 

15 Circular business models in SMEs [47] 1 29 1 4 14 9 38 4 100 

16 Disruptive digital innovation [74] 0 0 5 8 7 19 10 50 100 

17 Artisans and Designers [83] 0 0 41 8 12 12 19 8 100 

18 
Sustainable Education Open Innovation 

[67] 
0 0 4 30 10 25 3 28 100 

19 Potential areas for design [84] 0 0 14 21 21 20 7 16 100 

20 The digital transformation of SMEs [68] 0 0 7 6 8 25 14 40 100 

21 Redesign and upcycling [85] 5 31 0 13 10 12 23 5 100 

22 Digital Strategy in Information Systems [72] 0 0 6 2 4 10 4 74 100 

23 Collaboration Advances Circularity [49] 0 0 23 3 16 11 39 8 100 

24 Rethinking Sustainability [86] 0 0 1 0 8 3 88 1 100 

25 Innovation in services in SMEs [65] 0 0 3 12 9 35 9 33 100 

26 
Model for the digital development of SMEs 

[87] 
0 0 9 20 18 7 9 37 100 

27 Circular is current design practice [53] 1 0 8 3 18 17 43 10 100 

28 Sustainability and Creativity [88] 0 0 3 0 40 18 12 28 100 
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N
o

 Topic and Reference Coverage of discussion in percentage 

To
ta

l 

U
 

U c C S C S s S V C
 

P D I C E D T 

29 Sustainable Competitive Advantage [89] 0 0 5 17 16 21 15 26 100 

30 Sustainable fashion businesses [90] 0 0 22 24 26 11 7 9 100 

31 Circular Economy [21] 1 3 21 1 18 13 37 5 100 

32 Building innovation competitiveness [64] 0 0 1 7 7 39 7 39 100 

33 Designing Immortal Products [91] 0 0 3 2 13 30 41 10 100 

34 Big Data Ecosystem Model for SMEs [92] 0 0 5 14 14 11 19 37 100 

35 Embracing Digital Technology [14] 0 0 5 2 1 3 10 79 100 

36 Design Strategies for Circular Economy [50] 0 0 1 1 10 33 50 4 100 

37 Sustainable and Business Performance [93] 0 0 14 8 25 15 28 11 100 

38 
The Circular Economy New Sustainability 

[3] 
0 0 2 2 21 7 62 7 100 

39 Digital Sustainability Entrepreneurship [59] 0 0 6 3 30 8 17 37 100 

40 Implementing Disruptive Technologies [75] 0 0 13 3 1 8 15 59 100 

41 Digital Technology Entrepreneurship [73] 0 0 1 1 2 14 11 71 100 

42 Digital transformation in SMEs [94] 0 0 8 2 12 6 15 56 100 

43 Models for the digital transformation [95] 0 0 3 3 8 8 3 76 100 

44 Circular Conceptual Design [60] 5 24 1 1 13 39 13 5 100 

45 Upcycled Fashion Design Production [96] 0 0 4 2 32 25 10 27 100 

46 Sustainability Innovation [66] 0 0 3 13 9 31 18 27 100 

47 Woodworking Industry [97] 0 0 1 21 4 8 61 5 100 

48 Current Status of Circular Economy [11] 0 0 4 0 5 6 82 2 100 

49 
Integrating Circular Economy Principles 

[23] 
0 0 1 4 10 18 62 6 100 

50 Circular Economy Innovation [48] 0 0 5 1 20 13 49 13 100 

51 Sustainability Issues in Supply Chain [98] 0 0 13 36 21 11 12 8 100 

52 Digital Transformation Process [69] 0 0 3 1 3 15 9 69 100 

53 Technological of Circular Economy [5] 0 0 1 1 29 19 42 8 100 

54 human resources, culture, and product [99] 0 0 2 19 19 41 17 3 100 

55 Circular Economy Practices [100] 0 0 2 22 9 7 48 11 100 

56 Digital technology, digital capability [63] 0 0 1 1 2 24 3 68 100 

57 Conceptualising the circular economy [51] 0 0 2 1 21 6 67 3 100 

58 Sustainable Business Models [28] 0 0 2 2 44 8 38 7 100 

59 Definition of digital transformation [15] 3 10 5 3 6 10 3 60 100 

60 Development of Sustainable Creative [101] 4 28 2 2 4 17 31 12 100 
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N
o

 Topic and Reference Coverage of discussion in percentage 

To
ta

l 

U
 

U c C S C S s S V C
 

P D I C E D T 

61 Strategic Alignment in SMEs [13] 0 0 15 30 13 8 19 15 100 

62 Sustainability and Green Innovation [102] 0 0 4 4 16 34 10 32 100 

63 Moving towards Sustainability [103] 0 0 3 2 15 32 30 19 100 

64 Portuguese Craft Industry [104] 0 0 10 18 10 26 5 31 100 

65 Cultural Sustainability [105] 0 0 43 1 27 11 3 14 100 

66 Digital Transformation Strategies [106] 0 0 2 1 9 3 4 82 100 

67 Downcycling and Upcycling [107] 6 0 2 3 15 15 52 7 100 

68 Digital transformation: a review [16] 0 0 3 3 8 11 8 67 100 

69 Digital Innovation Management [32] 0 0 3 0 3 33 8 53 100 

70 Achieving Green Innovation [108] 0 0 5 4 8 37 9 37 100 

71 Digital innovation strategy [20] 0 0 2 2 4 27 2 62 100 

72 From Silk to Digital Technologies [109] 1 0 7 13 24 21 13 22 100 

73 Digital Craft and Upcycling [110] 8 0 2 6 6 26 24 29 100 

74 Eco-Innovation and Circular Economy [55] 0 0 2 1 13 27 32 24 100 

75 Cross-cultural collaboration [61] 0 0 15 15 22 19 9 21 100 

76 Materials informatics [111] 1 0 8 4 9 33 30 15 100 

77 Open Innovation, at Craft SMEs [18] 0 0 4 27 5 27 8 30 100 

78 Enterprise data science strategy [112] 0 0 9 10 16 10 18 37 100 

79 Creativity for Sustainability [27] 1 13 4 1 27 19 7 29 100 

80 Green information technologies [113] 0 0 13 8 17 9 39 13 100 

81 Innovation in traditional handicrafts [58] 0 0 3 9 19 31 9 29 100 

82 Scaling up upcycling businesses [7] 37 32 2 2 7 9 11 1 100 

83 Recycle management and processing [114] 0 0 0 1 4 20 58 17 100 

84 Explorative Study Circularity Practices [62] 0 0 1 2 28 13 54 2 100 

85 Digital Disruption [70] 0 0 1 3 7 19 1 69 100 

86 The circular economy and creation [57] 0 0 4 1 36 6 48 5 100 

87 Scaling Up UK Upcycling [36] 37 11 5 5 10 8 14 10 100 

88 Scaling up upcycling [115] 31 38 5 3 9 5 9 1 100 

89 Individual upcycling practice [34] 15 27 4 3 13 15 13 9 100 

90 
Designer through craft-based upcycling 

[41] 
14 36 3 18 5 10 10 4 100 

91 Factors Influencing Upcycling [37] 34 38 3 3 10 3 7 2 100 

92 The UK Upcycling Case Study [39] 25 32 5 4 12 11 4 7 100 

93 Scaling up upcycling businesses [8] 23 33 2 5 7 14 14 3 100 
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N
o

 Topic and Reference Coverage of discussion in percentage 

To
ta

l 

U
 

U c C S C S s S V C
 

P D I C E D T 

94 Predictors of Upcycling [40] 35 40 0 2 6 4 11 2 100 

95 circular economy practices [116] 0 0 4 11 12 10 57 6 100 

96 Social Life Cycle Impact of Products [52] 0 0 3 4 17 12 61 2 100 

97 Exploring Craft-Design Collaborations [117] 0 0 19 35 11 18 5 12 100 

98 Participatory design [118] 0 0 55 1 4 18 2 20 100 

99 Digital Transformation of Business [12] 0 0 1 6 20 11 6 56 100 

100 Understanding digital transformation [17] 0 0 0 5 0 0 0 95 100 

101 Outcomes of Co-Designing [119] 0 0 36 19 14 15 1 15 100 

102 Digital transformation [71] 0 0 5 2 5 12 5 69 100 

103 Barriers to Innovation Development [120] 0 0 2 16 8 35 4 36 100 

104 Upcycled Fashion Products [45] 31 24 0 4 14 9 14 4 100 

105 Waste upcycling circular economy [121] 6 19 1 1 8 13 44 9 100 

 Average coverage in percentage 4 6 7 7 13 17 22 24 100 

 

Table 8 shows that the total for each variable varies, with the DT variable having the highest 

percentage at 24%. Meanwhile, the U and Uc variables have the lowest percentages, at 4% and 6%, 

respectively. The analysis of these 105 articles concludes that upcycling has characteristics that have 

yet to be extensively studied. On the other hand, digital transformation has received more attention. 

Still, only one article addresses the relationship between upcycling and digital transformation, 

accounting for only 12% of the codes. This indicates significant potential for further research in this 

area. 

The results of topic coverage in percentage for each variable (Table 8) can be used to analyse the 

correlation matrix among the variables using the Minitab application. Based on the provided 

correlation matrix, the correlation between Upcycling (U) and Digital Transformation (DT) is -0.343 

(Figure 3). This indicates a strong negative correlation between Upcycling (U) and Digital 

Transformation (DT). The correlation matrix results are depicted as a Correlogram in Figure 3 below.  

 

Figure 3. Correlation matrix of coverage in percentage between variables U, SVC, PDI, CE and DT 
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In this context, a higher percentage of Upcycling corresponds to a lower rate of Digital Transformation. 

This implies that a greater emphasis on Upcycling tends to reduce the level of implementation of 

change in Digital Transformation. This may suggest that in the researched literature, there needs to 

be more studies that deeply investigate how Upcycling and Digital Transformation can mutually 

support or impact each other in the context of the crafts industry. Hence, there is significant potential 

for further research to bridge this knowledge gap and better understand the relationship between 

Upcycling and Digital Transformation in various aspects such as Circular Economy, Product Design and 

Innovation, and Sustainable Value Creation. 

This study also compared the number of relevant articles for each discussion topic as variables (Table 

8). A Venn diagram, as seen in Figure 4, was used to create a visual representation of the variables 

regarding the relationships between the research articles.  

 

Figure 4. Venn diagram illustrating the relationships of the discussions in 105 previous research articles 

This Venn diagram illustrates the relationships between each of the discussion topics, including 

Upcycling (U), Digital Transformation (DT), Circular Economy (CE), Product Design and Innovation 

(PDI), and Sustainable Value Creation (SVC). From this Venn diagram, it can be concluded that there is 

an empty gap indicating a lack of research conducted on Upcycling (U) in conjunction with Digital 

Transformation (DT) in various aspects such as Circular Economy (CE), Product Design and Innovation 

(PDI), and Sustainable Value Creation (SVC). This suggests potential for further research in this area. 

CONCLUSION 
This research conducted a comprehensive literature review involving 105 diverse sources related to 

the upcycling-based crafts industry. Based on this literature review, several key conclusions can be 

drawn: 

 There is a high level of interest in research on upcycling and the circular economy. This reflects 

an increased awareness of creating added value from unused materials and extending 

sustainable material cycles. 

 Lack of research on Product Innovation and Design: Innovation in product design and 

development is crucial in the context of upcycling. This innovation involves the use of new 
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technologies, sustainable product design, and creative crafting methods. Integrating design 

concepts that consider aesthetics, functionality, and environmental impact has become a 

primary focus in creating superior products. 

 Digital Transformation as a Driver: Digital transformation has become a significant factor in 

advancing upcycling practices. Integrating digital technology into the design, production, and 

distribution processes can significantly contribute to product efficiency and quality. 

 Sustainability and Value Creation: The concepts of Sustainability and value creation have 

emerged as essential approaches in the upcycling-based crafts industry. Research indicates 

that upcycling can be a source of sustainable economic and environmental value by reusing 

materials and reducing environmental impact. 

 Potential for Further Research: Despite significant research in this area, there still needs to 

be a knowledge gap connecting upcycling and digital transformation. Further research is 

needed to delve deeper into how digital transformation can support upcycling practices in the 

context of the crafts industry. 

Overall, this research provides valuable insights into the potential and challenges of developing an 

upcycling-based crafts industry. This research can guide the industry's development toward more 

sustainable and innovative practices by understanding the roles of innovation, digital transformation, 

Sustainability, and product design. 

REFERENCES 
[1] D. Krisnawati, “PERAN PERKEMBANGAN TEKNOLOGI DIGITAL PADA STRATEGI PEMASARAN 

DAN JALUR DISTRIBUSI UMKM DI INDONESIA,” J. Manaj. Bisnis Krisnadwipayana, vol. 6, no. 1, 
Art. no. 1, Feb. 2018, doi: 10.35137/jmbk.v6i1.175. 

[2] K. Sung, "A review on upcycling: current body of literature, knowledge gaps and a way 
forward," presented at The ICECESS 2015: 17th International Conference on Environmental, 
Cultural, Economic and Social Sustainability, Venice: World Academy of Science, Engineering 
and Technology (WASET), 2015, pp. 28–40. Accessed: Mar. 21, 2023. [Online]. Available: 
https://www.waset.org/conference/2015/04/venice/ICECESS 

[3] M. Geissdoerfer, P. Savage, N. M. P. Bocken, and E. J. Hultink, "The Circular Economy – A new 
sustainability paradigm?," J. Clean. Prod., vol. 143, pp. 757–768, Feb. 2017, doi: 
10.1016/j.jclepro.2016.12.048. 

[4] Kementerian Perindustrian, RENCANA INDUK PEMBANGUNAN INDUSTRI NASIONAL 2015 - 
2035. PUSAT KOMUNIKASI PUBLIK, KEMENTERIAN PERINDUSTRIAN 2015, 2015. 

[5] I. S. Jawahir and R. Bradley, “Technological Elements of Circular Economy and the Principles of 
6R-Based Closed-loop Material Flow in Sustainable Manufacturing,” Procedia CIRP, vol. 40, pp. 
103–108, Jan. 2016, doi: 10.1016/j.procir.2016.01.067. 

[6] B. Bridgens et al., “Creative upcycling: Reconnecting people, materials and place through 
making,” J. Clean. Prod., vol. 189, pp. 145–154, Jul. 2018, doi: 10.1016/j.jclepro.2018.03.317. 

[7] J. Singh, K. Sung, T. Cooper, K. West, and O. Mont, “Challenges and opportunities for scaling up 
upcycling businesses – The case of textile and wood upcycling businesses in the UK,” Resour. 
Conserv. Recycl., vol. 150, p. 104439, Nov. 2019, doi: 10.1016/j.resconrec.2019.104439. 

[8] K. Sung, T. Cooper, M. Painter, L. Oxborrow, U. Ramanathan, and J. Singh, "Multi-stakeholder 
perspectives on the challenges and success factors for scaling up upcycling businesses in the 
fashion industry in the UK," presented at the 18th European Roundtable for Sustainable 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 53 

Consumption and Production (ERSCP) Conference, Skiathos, Greece, Oct. 2017. Accessed: Feb. 
22, 2023. [Online]. Available: http://irep.ntu.ac.uk/id/eprint/32281/ 

[9] Y. Yang and M. Shafi, “How does customer and supplier cooperation in micro-enterprises affect 
innovation? Evidence from Pakistani handicraft micro-enterprises,” Asian Bus. Manag., vol. 19, 
no. 5, pp. 530–559, Nov. 2020, doi: 10.1057/s41291-019-00072-4. 

[10] E. Zulaikha and M. Brereton, “Participatory innovation to develop traditional Indonesian craft 
industries,” in Proceedings of the Participatory Innovation Conference 2012, M. Clausen and E. 
Tunstall, Eds., Australia: Swinburne University, 2012, pp. 1–5. Accessed: Mar. 14, 2022. 
[Online]. Available: http://www.pin-c2012.org/ 

[11] A. Hosseinian, J. Ylä-Mella, and E. Pongrácz, “Current Status of Circular Economy Research in 
Finland,” Resources, vol. 10, no. 5, Art. no. 5, May 2021, doi: 10.3390/resources10050040. 

[12] S. Vaska, M. Massaro, E. M. Bagarotto, and F. Dal Mas, “The Digital Transformation of Business 
Model Innovation: A Structured Literature Review,” Front. Psychol., vol. 11, 2021, Accessed: 
Feb. 16, 2023. [Online]. Available: 
https://www.frontiersin.org/articles/10.3389/fpsyg.2020.539363 

[13] C. Street, B. Gallupe, and J. Baker, “Strategic Alignment in SMEs: Strengthening Theoretical 
Foundations,” Commun. Assoc. Inf. Syst., vol. 40, no. 1, Jun. 2017, doi: 10.17705/1CAIS.04020. 

[14] M. Fitzgerald, N. Kruschwitz, D. Bonnet, and M. Welch, “Embracing Digital Technology,” 
Massachusetts Institute of Technology, Oct. 2013. Accessed: Mar. 01, 2023. [Online]. Available: 
https://sloanreview.mit.edu/projects/embracing-digital-technology/ 

[15] C. Gong and V. Ribiere, “Developing a unified definition of digital transformation,” 
Technovation, vol. 102, p. 102217, Apr. 2021, doi: 10.1016/j.technovation.2020.102217. 

[16] S. Nadkarni and R. Prügl, “Digital transformation: a review, synthesis and opportunities for 
future research,” Manag. Rev. Q., vol. 71, no. 2, pp. 233–341, Apr. 2021, doi: 10.1007/s11301-
020-00185-7. 

[17] G. Vial, “Understanding digital transformation: A review and a research agenda,” J. Strateg. Inf. 
Syst., vol. 28, no. 2, pp. 118–144, Jun. 2019, doi: 10.1016/j.jsis.2019.01.003. 

[18] A. B. Raya et al., “Challenges, Open Innovation, and Engagement Theory at Craft SMEs: 
Evidence from Indonesian Batik,” J. Open Innov. Technol. Mark. Complex., vol. 7, no. 2, p. 121, 
Jun. 2021, doi: 10.3390/joitmc7020121. 

[19] G. Tian, Q. Yuan, T. Hu, and Y. Shi, “Auto-Generation System Based on Fractal Geometry for 
Batik Pattern Design,” Jan. 2019, doi: 10.3390/app9112383. 

[20] D. Nylén and J. Holmström, “Digital innovation strategy: A framework for diagnosing and 
improving digital product and service innovation,” Bus. Horiz., vol. 58, no. 1, pp. 57–67, Jan. 
2015, doi: 10.1016/j.bushor.2014.09.001. 

[21] J. Korhonen, A. Honkasalo, and J. Seppälä, “Circular Economy: The Concept and its Limitations,” 
Ecol. Econ., vol. 143, pp. 37–46, Jan. 2018, doi: 10.1016/j.ecolecon.2017.06.041. 

[22] Kementerian Perencanaan Pembangunan Nasional, The Future Is Circular: Langkah Nyata 
Inisiatif Ekonomi Sirkular Di Indonesia. Kementerian Perencanaan Pembangunan Nasional, 
2022. [Online]. Available: https://www.bappenas.go.id/ 

[23] Y. Huang, M. Shafiee, F. Charnley, and A. Encinas-Oropesa, “Designing a Framework for 
Materials Flow by Integrating Circular Economy Principles with End-of-Life Management 
Strategies,” Sustainability, vol. 14, no. 7, Art. no. 7, Jan. 2022, doi: 10.3390/su14074244. 

[24] S. Caldera, R. Jayasinghe, C. Desha, L. Dawes, and S. Ferguson, “Evaluating Barriers, Enablers 
and Opportunities for Closing the Loop through ‘Waste Upcycling’: A Systematic Literature 
Review,” J. Sustain. Dev. Energy Water Environ. Syst., vol. [10], no. [1], p. [1]-[20], Mar. 2022. 

[25] M. Richardson, “Design for Reuse: Integrating Upcycling into Industrial Design Practice,” in 
International Conference on Remanufacturing, University of Strathclyde, 2011, p. 14. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 54 

[26] E. Neumayer, Weak Versus Strong Sustainability: Exploring the Limits of Two Opposing 
Paradigms. Edward Elgar Publishing, 2003. 

[27] R. Saleh and A. Brem, “Creativity for sustainability: An integrative literature review,” J. Clean. 
Prod., vol. 388, p. 135848, Feb. 2023, doi: 10.1016/j.jclepro.2023.135848. 

[28] M. Klein and M. Spychalska-Wojtkiewicz, “The Role of Design Management in Creation of 
Sustainable Business Models,” Energies, vol. 15, no. 15, Art. no. 15, Jan. 2022, doi: 
10.3390/en15155481. 

[29] J. M. Utterback and W. J. Abernathy, “A dynamic model of process and product innovation,” 
Omega, vol. 3, no. 6, pp. 639–656, Dec. 1975, doi: 10.1016/0305-0483(75)90068-7. 

[30] E. von Hippel, The Sources of Innovation. Oxford University Press, 1988. 
[31] T. Brown, Change by Design: How Design Thinking Transforms Organisations and Inspires 

Innovation. Harper Collins, 2009. 
[32] S. Nambisan,  kalle lyytinen, A. Majchrzak, and  michael song, “Digital Innovation Management: 

Reinventing Innovation Management Research in a Digital World,” MIS Q., vol. 41, Jan. 2017, 
doi: 10.25300/MISQ/2017/41:1.03. 

[33] K. T. Ulrich and S. D. Eppinger, Product design and development, Sixth edition. New York, NY: 
McGraw-Hill Education, 2016. 

[34] K. Sung, T. Cooper, and S. Kettley, “Individual upcycling practice: exploring the possible 
determinants of upcycling based on a literature review,” presented at the Sustainable 
Innovation 2014, 19th International Conference, Copenhagen, Denmark, 3-4 November 2014., 
Copenhagen, Denmark: Nottingham Trent University, 2014. Accessed: Mar. 28, 2023. [Online]. 
Available: http://irep.ntu.ac.uk/id/eprint/2559/ 

[35] K. Sung, “Evaluating two interventions for scaling up upcycling: Community event and upcycling 
plaza,” in IOP Conference Series: Materials Science and Engineering, IOP Publishing, Oct. 2021, 
p. 012001. doi: 10.1088/1757-899X/1196/1/012001. 

[36] K. Sung, T. Cooper, and S. Kettley, “Developing Interventions for Scaling Up UK Upcycling,” 
Energies, vol. 12, no. 14, Art. no. 14, Jan. 2019, doi: 10.3390/en12142778. 

[37] K. Sung, T. Cooper, and S. Kettley, “Factors Influencing Upcycling for UK Makers,” Sustainability, 
vol. 11, no. 3, Art. no. 3, Jan. 2019, doi: 10.3390/su11030870. 

[38] K. Sung, T. Cooper, J. Oehlmann, J. Singh, and O. Mont, “Multi-Stakeholder Perspectives on 
Scaling up UK Fashion Upcycling Businesses,” Fash. Pract., vol. 12, no. 3, pp. 331–350, Sep. 
2020, doi: 10.1080/17569370.2019.1701398. 

[39] K. Sung, T. Cooper, and S. Kettley, “Adapting Darnton’s Nine Principles Framework for 
Behaviour Change: The UK Upcycling Case Study,” Sustainability, vol. 14, no. 3, Art. no. 3, Jan. 
2022, doi: 10.3390/su14031919. 

[40] K. Sung, L. Ku, J. Yoon, and C. Kim, “Predictors of Upcycling in the Highly Industrialised West: A 
Survey across Three Continents of Australia, Europe, and North America,” Sustainability, vol. 
15, no. 2, Art. no. 2, Jan. 2023, doi: 10.3390/su15021461. 

[41] K. Sung and T. Cooper, “Sarah Turner – Eco-artist and designer through craft-based upcycling,” 
Craft Res., vol. 6, no. 1, pp. 113–122, Mar. 2015, doi: 10.1386/crre.6.1.113_1. 

[42] S. H. Ahn and J. Y. Lee, “Re-Envisioning Material Circulation and Designing Process in Upcycling 
Design Product Life Cycle,” Arch. Des. Res., vol. 31, no. 4, pp. 5–20, Nov. 2018, doi: 
10.15187/adr.2018.11.31.4.5. 

[43] R. Aus, H. Moora, M. Vihma, R. Unt, M. Kiisa, and S. Kapur, “Designing for circular fashion: 
integrating upcycling into conventional garment manufacturing processes,” Fash. Text., vol. 8, 
no. 1, p. 34, Nov. 2021, doi: 10.1186/s40691-021-00262-9. 

[44] N. de C. Pereira, “Digital Craft and Upcycling: Tools, Technique and Material,” Int. J. Mech. Eng. 
Robot. Res., pp. 122–125, 2017, doi: 10.18178/ijmerr.6.2.122-125. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 55 

[45] F. Yoo, H. J. Jung, and K. W. Oh, “Motivators and Barriers for Buying Intention of Upcycled 
Fashion Products in China,” Sustainability, vol. 13, no. 5, Art. no. 5, Jan. 2021, doi: 
10.3390/su13052584. 

[46] K. Brendzel-Skowera, “Circular Economy Business Models in the SME Sector,” Sustainability, 
vol. 13, no. 13, Art. no. 13, Jan. 2021, doi: 10.3390/su13137059. 

[47] S.-I. Ceptureanu, E.-G. Ceptureanu, and R. G. D. Murswieck, “Perceptions of circular business 
models in SMEs,” Amfiteatru Econ. J., vol. 20, no. 48, pp. 310–324, 2018, doi: 
10.24818/EA/2018/48/310. 

[48] E. Hysa, A. Kruja, N. U. Rehman, and R. Laurenti, “Circular Economy Innovation and 
Environmental Sustainability Impact on Economic Growth: An Integrated Model for Sustainable 
Development,” Sustainability, vol. 12, no. 12, p. 4831, Jun. 2020, doi: 10.3390/su12124831. 

[49] S. Danvers, J. Robertson, and A. Zutshi, “Conceptualizing How Collaboration Advances 
Circularity,” Sustainability, vol. 15, no. 6, Art. no. 6, Jan. 2023, doi: 10.3390/su15065553. 

[50] A. Franconi, F. Ceschin, and D. Peck, “Structuring Circular Objectives and Design Strategies for 
the Circular Economy: A Multi-Hierarchical Theoretical Framework,” Sustainability, vol. 14, no. 
15, Art. no. 15, Jan. 2022, doi: 10.3390/su14159298. 

[51] J. Kirchherr, D. Reike, and M. Hekkert, "Conceptualising the circular economy: An analysis of 
114 definitions," Resour. Conserv. Recycl., vol. 127, pp. 221–232, Dec. 2017, doi: 
10.1016/j.resconrec.2017.09.005. 

[52] T. Tsalis, A. I. Stefanakis, and I. Nikolaou, “A Framework to Evaluate the Social Life Cycle Impact 
of Products under the Circular Economy Thinking,” Sustainability, vol. 14, no. 4, Art. no. 4, Jan. 
2022, doi: 10.3390/su14042196. 

[53] G. Dokter, L. Thuvander, and U. Rahe, “How circular is current design practice? Investigating 
perspectives across industrial design and architecture in the transition towards a circular 
economy,” Sustain. Prod. Consum., vol. 26, pp. 692–708, Apr. 2021, doi: 
10.1016/j.spc.2020.12.032. 

[54] Y. A. Alamerew, M. L. Kambanou, T. Sakao, and D. Brissaud, “A Multi-Criteria Evaluation 
Method of Product-Level Circularity Strategies,” Sustainability, vol. 12, no. 12, Art. no. 12, Jan. 
2020, doi: 10.3390/su12125129. 

[55] M. Pichlak and A. R. Szromek, “Linking Eco-Innovation and Circular Economy—A Conceptual 
Approach,” J. Open Innov. Technol. Mark. Complex., vol. 8, no. 3, Art. no. 3, Sep. 2022, doi: 
10.3390/joitmc8030121. 

[56] N. M. P. Bocken, I. de Pauw, C. Bakker, and B. van der Grinten, “Product design and business 
model strategies for a circular economy,” J. Ind. Prod. Eng., vol. 33, no. 5, pp. 308–320, Jul. 
2016, doi: 10.1080/21681015.2016.1172124. 

[57] A. Sulich and L. Sołoducho-Pelc, “The circular economy and the Green Jobs creation,” Environ. 
Sci. Pollut. Res., vol. 29, no. 10, pp. 14231–14247, Feb. 2022, doi: 10.1007/s11356-021-16562-
y. 

[58] M. Shafi, K. Szopik-Depczyńska, K. Cheba, C. Ciliberto, R. Depczyński, and G. Ioppolo, 
“Innovation in traditional handicraft companies towards sustainable development. A 
systematic literature review,” Technol. Econ. Dev. Econ., vol. 28, no. 6, Art. no. 6, Nov. 2022, 
doi: 10.3846/tede.2022.17085. 

[59] G. George, R. K. Merrill, and S. J. D. Schillebeeckx, “Digital Sustainability and Entrepreneurship: 
How Digital Innovations Are Helping Tackle Climate Change and Sustainable Development,” 
Entrep. Theory Pract., vol. 45, no. 5, pp. 999–1027, Sep. 2021, doi: 
10.1177/1042258719899425. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 56 

[60] L. M. Haase and L. S. Lythje, “User Strategies for Prolonging Product Lifetimes: A New Starting 
Point for Circular Conceptual Design,” Sustainability, vol. 14, no. 22, Art. no. 22, Jan. 2022, doi: 
10.3390/su142215133. 

[61] A. H. Pratono, “Cross-cultural collaboration for inclusive global value chain: a case study of 
rattan industry,” Int. J. Emerg. Mark., vol. 15, no. 1, pp. 149–170, Jan. 2019, doi: 
10.1108/IJOEM-01-2017-0028. 

[62] F. Skärin, C. Rösiö, and A.-L. Andersen, “An Explorative Study of Circularity Practices in Swedish 
Manufacturing Companies,” Sustainability, vol. 14, no. 12, Art. no. 12, Jan. 2022, doi: 
10.3390/su14127246. 

[63] S. Khin and T. C. Ho, "Digital technology, digital capability and organisational performance: A 
mediating role of digital innovation," Int. J. Innov. Sci., vol. 11, no. 2, pp. 177–195, Jan. 2018, 
doi: 10.1108/IJIS-08-2018-0083. 

[64] S. Efendi, E. Sugiono, E. Guritno, Sufyati, and Hendryadi, “Building innovation and 
competitiveness for low technology manufacturing SMEs through imitating capability and 
learning: The case of Indonesia,” Cogent Soc. Sci., vol. 6, no. 1, p. 1803515, Jan. 2020, doi: 
10.1080/23311886.2020.1803515. 

[65] S. R. de Oliveira Sousa, W. V. da Silva, C. P. da Veiga, and R. R. Zanini, “Theoretical background 
of innovation in services in small and medium-sized enterprises: literature mapping,” J. Innov. 
Entrep., vol. 9, no. 1, p. 19, Sep. 2020, doi: 10.1186/s13731-020-00135-3. 

[66] B. Harsanto, I. Primiana, V. Sarasi, and Y. Satyakti, “Sustainability Innovation in the Textile 
Industry: A Systematic Review,” Sustainability, vol. 15, no. 2, Art. no. 2, Jan. 2023, doi: 
10.3390/su15021549. 

[67] A. Charina, G. Kurnia, A. Mulyana, and K. Mizuno, “Sustainable Education and Open Innovation 
for Small Industry Sustainability Post COVID-19 Pandemic in Indonesia,” J. Open Innov. Technol. 
Mark. Complex., vol. 8, no. 4, Art. no. 4, Dec. 2022, doi: 10.3390/joitmc8040215. 

[68] A. Crupi et al., “The digital transformation of SMEs – a new knowledge broker called the digital 
innovation hub,” J. Knowl. Manag., vol. 24, no. 6, pp. 1263–1288, Jan. 2020, doi: 10.1108/JKM-
11-2019-0623. 

[69] L. Ivančić, V. Vukšić, and M. Spremić, “Mastering the Digital Transformation Process: Business 
Practices and Lessons Learned,” Technol. Innov. Manag. Rev., vol. 9, no. 2, pp. 36–50, Feb. 
2019, doi: 10.22215/timreview/1217. 

[70] D. A. 1 Skog, H. 1 Wimelius, and J. 1 1 D. of I. Sandberg, “Digital Disruption,” pp. 431–437, Oct. 
2018, doi: 10.1007/s12599-018-0550-4. 

[71] K. S. R. Warner and M. Wäger, “Building dynamic capabilities for digital transformation: An 
ongoing process of strategic renewal,” Long Range Plann., vol. 52, no. 3, pp. 326–349, Jun. 
2019, doi: 10.1016/j.lrp.2018.12.001. 

[72] D. Dang and T. Vartiainen, “Digital Strategy in Information Systems: A Literature Review and an 
Educational Solution Based on Problem-Based Learning,” J. Inf. Syst. Educ., vol. 33, no. 3, pp. 
261–282, Sep. 2022. 

[73] F. Giones and A. Brem, “Digital Technology Entrepreneurship: A Definition and Research 
Agenda,” Technol. Innov. Manag. Rev., vol. 7, no. 5, pp. 44–51, May 2017. 

[74] C. M. L. Chan, S. Y. Teoh, A. Yeow, and G. Pan, “Agility in responding to disruptive digital 
innovation: Case study of an SME,” Inf. Syst. J., vol. 29, no. 2, pp. 436–455, 2019, doi: 
10.1111/isj.12215. 

[75] A. Ghawe and Y. Chan, “Implementing Disruptive Technologies: What Have We Learned?,” 
Commun. Assoc. Inf. Syst., vol. 50, no. 1, Jun. 2022, doi: 10.17705/1CAIS.05030. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 57 

[76] R. Alizadeh and L. Soltanisehat, “Stay competitive in 2035: a scenario-based method to 
foresight in the design and manufacturing industry,” foresight, vol. 22, no. 3, pp. 309–330, Jan. 
2020, doi: 10.1108/FS-06-2019-0048. 

[77] W. Anzules-Falcones, A. M. Díaz-Márquez, L. Padilla, D. Hernán-Hidalgo, and D. Sánchez-
Grisales, “Foresight for Small and Medium Enterprises in the Context of the Circular Economy,” 
Форсайт, vol. 15, no. 1 (eng), Art. no. 1 (eng), 2021. 

[78] S. Avasilcai and E. Galateanu (Avram), “Co - creators in innovation ecosystems. Part II: 
Crowdsprings ‘Crowd in action,” IOP Conf. Ser. Mater. Sci. Eng., vol. 400, no. 6, p. 062001, Aug. 
2018, doi: 10.1088/1757-899X/400/6/062001. 

[79] R. Bernabei and J. Power, “Hybrid design: Combining craft and digital practice,” Craft Res., vol. 
9, no. 1, pp. 119–134, Mar. 2018, doi: 10.1386/crre.9.1.119_1. 

[80] A. Botero, S. Hyysalo, C. Kohtala, and J. Whalen, “Getting Participatory Design Done : From 
Methods and Choices to Translation Work across Constituent Domains,” Int. J. Des., vol. 14, no. 
2, pp. 17–34, 2020. 

[81] A. Brem and R. Puente-Díaz, “Creativity, Innovation, Sustainability: A Conceptual Model for 
Future Research Efforts,” Sustainability, vol. 12, no. 8, Art. no. 8, Jan. 2020, doi: 
10.3390/su12083139. 

[82] O. S. Caroline, A. A. S. Fajarwati, Octarina, and S. Adriani, “Implementation of Jepara wood 
carving patterns for wastra craftsmanship in Troso – A design thinking to create a sustainable 
creative industry,” IOP Conf. Ser. Earth Environ. Sci., vol. 729, no. 1, p. 012089, Apr. 2021, doi: 
10.1088/1755-1315/729/1/012089. 

[83] R. Chappe and C. L. Jaramillo, “Artisans and Designers: Seeking Fairness within Capitalism and 
the Gig Economy,” Dearq, no. 26, Art. no. 26, Jan. 2020, doi: 10.18389/dearq26.2020.09. 

[84] D. Chudasri, S. Walker, and M. Evans, “Potential areas for design and its implementation to 
enable the future viability of weaving practices in Northern Thailand,” Int. J. Des., vol. 14, no. 
1, Art. no. 1, Apr. 2020. 

[85] S. Cuc and S. Tripa, “Redesign and upcycling - A solution for the competitiveness of small and 
medium-sized enterprises in the clothing industry,” Ind. Textila, vol. 69, pp. 31–36, Jan. 2018. 

[86] V. E. David, Y. John, and S. Hussain, “Rethinking sustainability: a review of Liberia’s municipal 
solid waste management systems, status, and challenges,” J. Mater. Cycles Waste Manag., vol. 
22, no. 5, pp. 1299–1317, Sep. 2020, doi: 10.1007/s10163-020-01046-x. 

[87] P. Depaoli, S. Za, and E. Scornavacca, “A model for digital development of SMEs: an interaction-
based approach,” J. Small Bus. Enterp. Dev., vol. 27, no. 7, pp. 1049–1068, Oct. 2020, doi: 
10.1108/JSBED-06-2020-0219. 

[88] H. d’Orville, “The Relationship between Sustainability and Creativity,” Cadmus J., vol. 4, no. 1, 
pp. 65–73, Oct. 2019. 

[89] E. Dwi Kurniati, I. Susilowati, and Suharno, “Sustainable Competitive Advantage of SMEs 
through Resource and Institutional-Based Management: An Empirical Study of Batik SMEs in 
Central Java, Indonesia,” Mark.-Trž., vol. 31, no. 1, pp. 61–82, Jun. 2019, doi: 
10.22598/mt/2019.31.1.61. 

[90] C. Eckert, P. Crommentuijn-Marsh, and S. Black, “The role of networks in supporting micro- and 
small-sized sustainable fashion businesses,” Sustain. Sci. Pract. Policy, vol. 18, no. 1, pp. 544–
559, Dec. 2022, doi: 10.1080/15487733.2022.2097772. 

[91] D. Evrard, H. Ben Rejeb, P. Zwolinski, and D. Brissaud, “Designing Immortal Products: A Lifecycle 
Scenario-Based Approach,” Sustainability, vol. 13, no. 6, Art. no. 6, Jan. 2021, doi: 
10.3390/su13063574. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 58 

[92] M. Falahat, P. K. Cheah, J. Jayabalan, C. M. J. Lee, and S. B. Kai, “Big Data Analytics Capability 
Ecosystem Model for SMEs,” Sustainability, vol. 15, no. 1, Art. no. 1, Jan. 2023, doi: 
10.3390/su15010360. 

[93] Q. Fu, A. A. Abdul Rahman, H. Jiang, J. Abbas, and U. Comite, “Sustainable Supply Chain and 
Business Performance: The Impact of Strategy, Network Design, Information Systems, and 
Organizational Structure,” Sustainability, vol. 14, no. 3, Art. no. 3, Jan. 2022, doi: 
10.3390/su14031080. 

[94] J. M. González-Varona, A. López-Paredes, D. Poza, and F. Acebes, "Building and development 
of an organisational competence for digital transformation in SMEs," J. Ind. Eng. Manag., vol. 
14, no. 1, Art. no. 1, Jan. 2021, doi: 10.3926/jiem.3279. 

[95] J. Gray and B. Rumpe, “Models for the digital transformation,” Softw. Syst. Model., vol. 16, no. 
2, pp. 307–308, May 2017, doi: 10.1007/s10270-017-0596-7. 

[96] S. L. C. Han, P. Y. L. Chan, P. Venkatraman, P. Apeagyei, T. Cassidy, and D. J. Tyler, “Standard vs. 
Upcycled Fashion Design and Production,” Fash. Pract., vol. 9, no. 1, pp. 69–94, Jan. 2017, doi: 
10.1080/17569370.2016.1227146. 

[97] S. Himandi, P. Perera, H. Amarasekera, R. Rupasinghe, and R. P. Vlosky, “Wood Residues in the 
Moratuwa Woodworking Industry Cluster of Sri Lanka: Potential for Sector Synergies and 
Value-Added Products,” For. Prod. J., vol. 71, no. 4, pp. 379–390, Nov. 2021, doi: 10.13073/FPJ-
D-21-00042. 

[98] S. I. Ishrat, N. P. Grigg, C. N. Bezuidenhout, and N. P. Jayamaha, “Sustainability Issues in the 
Traditional Cashmere Supply Chain: Empirical Evidence from Kashmir, India,” Sustainability, vol. 
12, no. 24, Art. no. 24, Jan. 2020, doi: 10.3390/su122410359. 

[99] P. E. Juliana Jaya, M. S. Utama, I. G. W. Murjana Yasa, and N. N. Yuliarmi, “Improving 
competitiveness and well-being through human resources quality, local culture, and product 
performance,” Cogent Bus. Manag., vol. 7, no. 1, p. 1831247, Jan. 2020, doi: 
10.1080/23311975.2020.1831247. 

[100] S. A. R. Khan, M. Umar, A. Asadov, M. Tanveer, and Z. Yu, “Technological Revolution and 
Circular Economy Practices: A Mechanism of Green Economy,” Sustainability, vol. 14, no. 8, Art. 
no. 8, Jan. 2022, doi: 10.3390/su14084524. 

[101] H. W. Lee, “Development of Sustainable Creative Three-Dimensional Virtual Woven Textiles 
Using Clothing Waste,” Sustainability, vol. 15, no. 3, Art. no. 3, Jan. 2023, doi: 
10.3390/su15032263. 

[102] S. Liu and M.-R. Yan, “Corporate Sustainability and Green Innovation in an Emerging Economy—
An Empirical Study in China,” Sustainability, vol. 10, no. 11, Art. no. 11, Nov. 2018, doi: 
10.3390/su10113998. 

[103] W. Liu, X. Liu, Y. Liu, J. Wang, S. Evans, and M. Yang, “Unpacking Additive Manufacturing 
Challenges and Opportunities in Moving towards Sustainability: An Exploratory Study,” 
Sustainability, vol. 15, no. 4, Art. no. 4, Jan. 2023, doi: 10.3390/su15043827. 

[104] N. Martins, D. Brandão, H. Alvelos, and S. Silva, “E-Marketplace as a Tool for the Revitalization 
of Portuguese Craft Industry: The Design Process in the Development of an Online Platform,” 
Future Internet, vol. 12, no. 11, Art. no. 11, Nov. 2020, doi: 10.3390/fi12110195. 

[105] M. A. Mason and R. Turner, “Cultural Sustainability: A Framework for Relationships, 
Understanding, and Action,” J. Am. Folk., vol. 133, no. 527, pp. 81–105, Jan. 2020, doi: 
10.5406/jamerfolk.133.527.0081. 

[106] C. Matt, T. Hess, and A. Benlian, “Digital Transformation Strategies,” Bus. Inf. Syst. Eng., vol. 57, 
no. 5, pp. 339–343, Oct. 2015, doi: 10.1007/s12599-015-0401-5. 



 Jurnal Desain Indonesia Volume 07, nomor 01 – Aliansi Desainer Produk Industri Indonesia 

 

 

 

Page | 59 

[107] A. Monsù Scolaro and S. De Medici, "Downcycling and Upcycling in Rehabilitation and Adaptive 
Reuse of Pre-Existing Buildings: Redesigning Technological Performances in an Environmental 
Perspective," Energies, vol. 14, no. 21, Art. no. 21, Jan. 2021, doi: 10.3390/en14216863. 

[108] A. A. Nassani, A. Javed, M. Radulescu, Z. Yousaf, C. G. Secara, and C. Tolea, “Achieving Green 
Innovation in Energy Industry through Social Networks, Green Dynamic Capabilities, and Green 
Organizational Culture,” Energies, vol. 15, no. 16, Art. no. 16, Jan. 2022, doi: 
10.3390/en15165925. 

[109] E. A. Pagán et al., “From Silk to Digital Technologies: A Gateway to New Opportunities for 
Creative Industries, Traditional Crafts and Designers. The SILKNOW Case,” Sustainability, vol. 
12, no. 19, Art. no. 19, Jan. 2020, doi: 10.3390/su12198279. 

[110] Curtin University, Australia, Instituto Federal de São Paulo and Cnpq, Brazil and N. de C. Pereira, 
“Digital Craft and Upcycling: Tools, Technique and Material,” Int. J. Mech. Eng. Robot. Res., pp. 
122–125, 2017, doi: 10.18178/ijmerr.6.2.122-125. 

[111] S. Ramakrishna et al., “Materials informatics,” J. Intell. Manuf., vol. 30, no. 6, pp. 2307–2326, 
Aug. 2019, doi: 10.1007/s10845-018-1392-0. 

[112] R. C. Reddy, B. Bhattacharjee, D. Mishra, and A. Mandal, “A systematic literature review 
towards a conceptual framework for enablers and barriers of an enterprise data science 
strategy,” Inf. Syst. E-Bus. Manag., vol. 20, no. 1, pp. 223–255, Mar. 2022, doi: 10.1007/s10257-
022-00550-x. 

[113] J. Sarkis, C. Koo, and R. T. Watson, “Green information systems & technologies – this generation 
and beyond: Introduction to the special issue,” Inf. Syst. Front., vol. 15, no. 5, pp. 695–704, Nov. 
2013, doi: 10.1007/s10796-013-9454-5. 

[114] M. H. 1 Sitepu, Armayani 1, A. R. Matondang 1, and M. T. 1 1 D. of I. E. Sembiring, “Used tires 
recycle management and processing: a review,” May 2020, doi: 10.1088/1757-
899X/801/1/012116. 

[115] K. 1 1 S. of A. Sung and D. M. U. Architecture, “Evaluating two interventions for scaling up 
upcycling: Community event and upcycling plaza,” Oct. 2021, doi: 10.1088/1757-
899X/1196/1/012001. 

[116] A. Susanty, B. Tjahjono, and R. E. Sulistyani, “An investigation into circular economy practices 
in the traditional wooden furniture industry,” Prod. Plan. Control, Jan. 2020, Accessed: Dec. 30, 
2022. [Online]. Available: 
https://www.tandfonline.com/doi/full/10.1080/09537287.2019.1707322 

[117] F.-W. Tung, "Exploring Craft-Design Collaborations in Revitalising a Local Craft," Int. J. Des., vol. 
6, no. 3, pp. 71–84, 2012. 

[118] V. Udoewa, “An introduction to radical participatory design: decolonising participatory design 
processes,” Des. Sci., vol. 8, p. e31, ed 2022, doi: 10.1017/dsj.2022.24. 

[119] B. Wang, T. Ji, and R. He, “Empowerment or Disempowerment: The (Dis)empowering Processes 
and Outcomes of Co-Designing with Rural Craftspeople,” Sustainability, vol. 15, no. 5, Art. no. 
5, Jan. 2023, doi: 10.3390/su15054468. 

[120] T. T. B. Yen, L. B. Minh, and T. T. Huong, "Analysing the Barriers to Innovation Development in 
Emerging Economies: Vietnamese Small and Medium Enterprises (SMEs) as an Empirical Case," 
Asian Econ. Financ. Rev., vol. 9, no. 1, Art. no. 1, Jan. 2019, doi: 
10.18488/journal.aefr.2019.91.64.77. 

[121] X. Zhao et al., “Plastic waste upcycling toward a circular economy,” Chem. Eng. J., vol. 428, p. 
131928, Jan. 2022, doi: 10.1016/j.cej.2021.131928. 

 

 


